Unit 1: Power
Overview

· Since the its creation, the United States has had a love-hate relationship with the very body that seems to define it: its people.

· This mini-unit will cover the following:

· How have politics of voting changed over time?

· What is the process of voting influence and political socialization?

· How does the media impact the government?

· How does the media impact the individual?

Expanding Voter Rights

· Throughout our history, voting has expanded from ________________________________________ to…

· …__________and all races (__________)

· …__________ (__________)

· …__________year olds (__________)

· Voting has been restricted by 

· __________taxes (a tax on ____________________) 

· the __________________________________________________ (meaning, you’re only ________________________________________if your ______________________________did before __________…)

· But whose ________________________________________voted 

· ____________________tests (if you can ____________________these ______________________________, you can vote!)
· All of this was basically “solved” by President _______________________________________________________________ of 1965…

Voting Influence

· The biggest ____________________on how you vote is your:

· Personal ______________________________
· __________, __________, ____________________, how your ______________________________
· Loyalty to __________
· ________________________________________ticket voters vote a ______________________________ …regardless of who or what they’re running for!
· ____________________in the campaign

· ________________________________________, ______________________________, __________, ______________________________, and __________tend to be the biggest draws

· Voters’ ______________________________of the candidates

· ______________________________
· How the __________tells them how to vote…

Political Socialization

· ______________________________is shaped by what’s around you

· political socialization: the ____________________by which a person becomes _________________________________ and __________certain __________________________________________________
· ____________________: usually experienced in the __________________________________________________
· ____________________/ ____________________: ____________________and educators give _________________, ____________________help ____________________
· Social ________________________________________: __________, ____________________, and economic status
· __________: attempts to persuade the ____________________________________________________________…

Media Techniques

· The media tends to “____________________” its public with the following techniques:

· ____________________: ______________________________and finger-pointing; using “____________________” words
· __________and / or ______________________________: “____________________” certain political events from a particular point of view to ______________________________; only telling _______________________________
______________________________
· “______________________________”: identifying the candidate as just “_________________________________”
________________________________________
· ______________________________: having ______________________ or famous people endorse a candidate
The President and the Media

· As of 1934, the __________ (Federal ______________________________Commissions) ____________________all communication by and through the media 

· It cannot __________, but it can ____________________…

· The president addresses the media on various occasions, usually through ________________________________________, that can be ____________________or “______________________________”

· Since the debates between Richard __________and John F. ____________________in 1960, ____________________ has been the main outlet of presidential media as it introduces the candidates to the people, and can make them attractive…or ugly…

The Government and the Internet

· How does the government embrace the newest form of media, the Internet?

· In 2010, __________% of Americans reported ________________________________________, and that number’s only expected to rise…

· However, the issues of ____________________content on the web, ____________________of content, and lastly, the “____________________” of ______________________________still plague the media’s biggest information tool…

